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News:  BIOMEDICAL SELFIES: A UBC team of chemists discover a 

means for portable diagnostics using cellphones.

Products:  NEXT-GENERATION PROCESS TECHNOLOGIES FOR 

INTENSIFIED DRUG PRODUCTION: Three new products 

by MilliporeSigma aim to help biomanufacturers navigate 

NEWS
Bringing the HIV Pandemic to Zero Will Require a 

Vaccine, Expert Says

With 2.3 million new cases of HIV every year globally, including 50,000 in the U.S. 

alone, internationally renowned vaccine expert Jose Esparza says the need for an 

HIV vaccine is imperative to complement other preventive interventions and bring 

HIV/AIDS under control.

In May, Esparza will retire from his role as Senior Advisor, Vaccines at the Bill & 

Melinda Gates Foundation. He will deliver his first post-retirement speech at a Ca-

nadian meeting on HIV vaccine research and development. His presentation entitled 

"Do We Need a New Paradigm for HIV Vaccine Development?" will be the keynote 

address at the Canadian HIV Vaccine Initiative (CHVI) Research and Development 

Alliance Coordinating Office (ACO) Annual Meeting. Esparza has worked for 

decades in viral diseases and vaccine research. He says more innovative research, 

efficacy trials, and strong international partnerships will be the keys to successful 

HIV vaccine discovery.
Esparza and 12 other Canadian and international experts will address barriers to vac-

cine development and the innovative steps being taken to overcome them at the ACO 

Annual CHVI R&D Meeting. The meeting will provide perspectives from research, 

regulatory affairs, pharma and international organizations - precisely the kind of 

multidisciplinary dialogue that Esparza has advocated for throughout his career.

Launch of MMPR Leads to Changes to Canada's 

Medical Cannabis Landscape

New regulations governing the supply and distribution of medical cannabis are now 

in effect. The Marihuana for Medical Purposes Regulations (MMPR) came into ef-

fect and will fundamentally change the way Canadians access marihuana for medical 

purposes by moving to a new commercial system led by approved licensed produc-

ers (LPs) regulated by Health Canada.

"These regulations will change the way Canadians access cannabis for medical 

purposes. We are committed to working positively with our patients, government, 

educational institutions, health care providers and law enforcement agencies on 

issues related to the access and regulation of medical cannabis," says Marc Wayne, 

Interim-Chair, CMCIA.
The CMCIA and its founding members have been working alongside government 

throughout the transfer from the previous Medical Marijuana Access Regulations 

(MMAR) to the MMPR system we have today. The CMCIA's mission is to promote 

national standards and best practices by supporting the development, growth and 

integrity of the medical cannabis industry.

PRODUCTSBringing the HIV Pandemic to Zero Will Require a 

Vaccine, Expert Says

Princeton Instruments, a leading manufacturer of sensitive low-light imaging and 

spectroscopic instruments, hails the landmark 2D SFG measurements performed on 

an interface-bound peptide by the Zanni group at the University of Wisconsin-Mad-

ison. Led by professor of chemistry Martin Zanni, the UW-Madison research group 

measured the two-dimensional sum frequency generation spectrum of a peptide 

bound to a gold surface using a state-of-the-art Princeton Instruments PIXIS: 400B 

CCD camera. Determination of the secondary structure of interface-bound peptides 

is a powerful tool in the investigation of such protein-misfolding disorders as Alzhei-

mer’s disease and diabetes.

www.princetoninstruments.com/products/speccam/pixis/.

HEMCO Corporation NEW UniFlow Fume Hood 

CatalogHEMCO Corporation’s NEW UniFlow Fume Hood catalog features “SE”, “LE”, 

and “CE” series of fume hoods, along with a wide selection of specialty fume hoods.  

These models are constructed of molded chemical resistant, flame retardant, non-me-

tallic composite resin and range in size from 30” to 96” and include air bypass, 

conventional or auxiliary air styles.  Cabinets, work surfaces, ventilation, and acces-

sories are offered to meet specific requirements.  Emergency safety/decontamination 

shower booths and safety equipment along with lab furniture groupings are detailed 

to layout and equip your laboratory.

www.hemcocorp.com.Mettler Toledo’s GEP Reduces Errors

Mettler Toledo’s Good Electrochemistry Practice, GEP is the fifth guideline in the 

Good Measuring Practices program. Mettler Toledo aims to assist customers in re-

ducing errors, getting accurate results quickly and enhancing their overall lab perfor-

mance. At the same time significant running cost reduction can be achieved. With the 

Risk Check, a tool for analyzing possible sources of error which in turn contribute to 

measurement uncertainty, major risks can easily be determined and weighted. Good 

Electrochemistry Practice, GEP, is about guiding Mettler Toledo’s customers through 

every step of the product lifecycle. The beginning is as important as the routine 

operation later on; it is important to know who is measuring what, where and how 

often, to be able to select the most appropriate products. This has to be followed by a 

correct installation and qualification of the equipment as well as regular user qualifi-

cation to guarantee good results.

www.mt.com/GEP
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$37.5 Million in Renewed Funding for Better 

TreatmentsThe Ontario Brian Institute has received a five-year commitment from the Province 

of Ontario to encourage, reward, and catalyzes stronger collaboration and new ways 

of thinking around some of the most pervasive brain disorders of our time. The three 

renewed programs include POND Network (The Province of Ontario Neurodevelop-

ment Disorders Integrated Discovery Program), CP-NET (The Cerebral Palsy Net-

work Integrated Discovery Program), and EpLink (The Epilepsy Integrated Discov-

ery Program).The OBI works with institutions to fund platforms for discovery where OBI contrib-

utes 2/3, and its hospital and university partners contribute the remaining 1/3 of the 

total program costs. These partner contributions strengthen partnerships and provide 

increased resources to enhance the scope of the research programs. 

Brain disorders affect millions of Ontarians and the need to accelerate the pace of 

discovery and commercialization of treatments is urgent. OBI has brought together 

diverse groups of experts including researchers, physicians, industry representatives, 

patients and their advocates.
The Role of Dopamine in the Hippocampus

Bruno Giros, PhD, a researcher at the Douglas Mental Health University Institute 

and a professor in the Department of Psychiatry at McGill University, has demon-

strated, for the first time, the role that dopamine plays in a region of the brain called 

the hippocampus. This discovery opens the door to a better understanding of psychi-

atric diseases, such as schizophrenia.

Dopamine is a neurotransmitter that plays a central role in brain function, and many 

mental illnesses involve an imbalance in this chemical. What Bruno Giros has shown 

in particular is that dopamine is present in the hippocampus, the brain area associat-

ed with memory and learning, and that it plays a key role in this region.

"Our work helps us better understand some of the symptoms of schizophrenia for 

which the cause in the brain was unknown, particularly in the area of memory and 

learning. In a few years, this research could help researchers come up with new ther-

apeutic approaches to improve these symptoms," explained Bruno Giros.

OBI and Partners Invest $28.5 Million in 

Neurodegenerative Disorders

The Ontario Brain Institute will invest $19 million in new funds over the next five 

years on the Ontario Neurodegenerative Disease Research Initiative Integrated Dis-

covery Program (ONDRI). Partner institutions will contribute another $9.5 million 

to the program, bringing the total investment to $28.5 million. The program unique-

ly brings together researchers, doctors, industry representatives, patients and their 

advocates to study a range of neurodegenerative disorders.

"At the end of the day what we're doing is going to have an impact on the patients of 

Ontario. And those patients are served through a variety of routs, not just the medical 

system. The ONDRI program has positioned itself to have broad impact by involving 

the expertise of patient advocacy groups and industry partners along with clinicians 

and researchers," says Dr. Mike Strong, Lead Investigator of the ONDRI program.

Neurodegenerative disorders affect hundreds of thousands of Ontarians alone. There 

is an urgent need to accelerate the pace of discovery and commercialization of tools 

required to prevent, diagnose, and treat these diseases.

ONDRI is one of a series of five OBI-funded programs that encourage stronger 

collaboration among all parties associated with a particular brain disorder or group 

of brain disorders. Neurodegenerative disorders like Alzheimer's, Parkinson's, ALS 

or Lou Gehrig's, frontotemporal lobar dementia, or vascular cognitive impairment 

present a variety of different symptoms, but new research suggests they may hold 

common underlying threads.

"By studying these disorders as a group, the potential for break-through discoveries 

is maximized as data is shared across disorders, and findings in one area provide 

clues to others," says Dr. Don Stuss, President and Scientific Director of OBI. 

Championing the Business of Biotechnology in Canada

The definitive source for lab 

products, news and developments

Published by Jesmar Communications Inc.

www.jesmar.com

Nicolas Heffernan, Associate Editor

nheffernan@jesmar.com

To be removed from our mailing list, click here

www.labbusinessmag.com

www.biobusinessmag.com

Circulation  
25,504*

Readers  
per copy  

2.3**
Digital  

Circulation  

7,974
Audience 

66,633

Circulation  
17,359*** Sources:  * 2015 Publishers Sworn Statement,  

** LAB 7 Bio Business 2011 Reader Survey,  
***Publishers Sworn Statement, August 2016

1  Fresh, user-friendly 
website 
www.biolabmag.com

2  6 issues of  
combined editorial

3  6 eNewsletters,  
4 BioLAB Business 
and 2 Canadian 
Food Business



Print  
BioLAB BUSINESS
The leading resource for Canada’s 
science community

Six issues per year are distributed 
through our industry network, 
with bonus distribution at industry 
trade shows

New Format CANADIAN FOOD 
BUSINESS Magazine
Canadian Food Business enhances 
your reach into the food and beverage 
science industry. 

BioLAB Business and Canadian Food Business offers a  
complete, 360 degree approach

Sources *MPA, Magazine Media Tells and Sells, 2018, ** Based on May, 2018 eNewsletter stats

INTEGRATED APPROACH

Campaigns with both print & online ads boost persuasion by over 10%*

Digital 
A digital copy of 
each issue of BioLAB 
Business and Canadian 
Food Business are 
emailed directly to  
our readers’ inboxes.

Offers embedded audio 
and video.capabilities

eNewsletter
BioLAB Business and Canadian Food 
Business eNewsletters are delivered directly 
to the inboxes of top professionals in 
Canada’s scientific community.

Website & Social
www.biolabmag.com and  
www.canadianfoodbusiness 
makes it easy for readers to  
access fresh industry content..
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Bonus Distribution: BIO 2019
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Theme: Women in STEM
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Theme: Game Changers 
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2019 RATES & SPECS

MECHANICAL REQUIREMENTS
Electronic material: Digital files only. PDF/X-1a files are preferred. Alternate 
acceptable formats include: Mac-based QuarkXPress 9, InDesign CS6, 
Illustrator CS6, Photoshop CS6 (or earlier). Include all fonts and high-
resolution CMYK images (300 dpi files for best resolution) in TIFF or EPS 
format. To ensure the accuracy of all art, a full-size colour proof must be 
provided. The publisher shall not be liable for any advertisements received 
without a colour proof. 
File transfer media: DVD, CD, FTP or email. Smaller files can be emailed up to 
a maximum file size of 10 MB. Send to chimes@jesmar.com.
FTP site: Please send an email to ftp@jesmar.com for login information for 
Canadian Food Business FTP site.
Design services: Complete design services are available at an additional 
charge. For details, please contact: Roberta Dick, robertad@jesmar.com or  
Crystal Himes, chimes@jesmar.com at 905.886.5040

DIGITAL REQUIREMENTS
We can accept rich media. Please see below for accepted file formats. 
Advertisement animation of any format may run for a maximum of 30 
seconds. Audio clips will play automatically.
Audio: mp3: mpeg1, audio layer 3, wav: uncompressed audio file, wma: 
windows media file
Video: ogg: a file type capable of video, audio and subtitles, avi: audio video 
interleave, mpg or mpeg: moving picture experts group, mov: the quicktime 
video file format, wmv: windows media video file
Flash: flv: flash video file, swf: shockwave file

TERMS & CONDITIONS
Agency Commission: Fifteen per cent (15%) of gross to recognized agencies. 

Terms: Net 30 days. Two per cent (2%) per month interest on overdue 
accounts.

Taxes: Our published rates do not include applicable taxes which will be 
added to invoices and clearly identified.

Publisher Conditions: Advertising material is subject to approval by  
the publisher. If an advertiser’s contract is not fulfilled as specified, the 
advertiser agrees to pay the resulting short rates back to the best  
earned space rate applicable.

EMAIL CONTRACTS/INSERTION ORDERS & MATERIAL TO:

Jesmar Communications Inc. 
30 East Beaver Creek Road, Suite 202
Richmond Hill, ON L4B 1J2
Tel: 905.886.5040     Fax: 905.886.6615 
Email: canadianfoodbusiness@dvtail.com

Cancellations and space changes not accepted after closing date.

SPONSORED CONTENT - 
Including white paper and reports

Exclusive Opportunities Call for details

       Inserts and Belly Bands            Embedded Flash

       Audio            Embedded Video

UNIQUE ADVERTISING OPPORTUNITIES

Call for details PER MONTH

4-colour 1x 2x 3x 4x
Full Page $3,500 $3,325 $3,160 $3,000

1/2 Page Island 2,975 2,825 2,685 2,550

1/2 Page 2,625 2,495 2,370 2,250

1/3 Page 2,275 2,160 2,050 1,950

1/4 Page 1,925 1,830 1,740 1,655

1/2 DPS 4,465 4,240 4,030 3,830

DPS 5,950 5,655 5,370 5,100

Covers vers
OBC $4,375 $4,155 $3,945 $3,750

IFC/IBC 4,200 3,900 3,790 3,600

ADVERTISING RATES  
(Gross Rates)

Cover & Premium Positions Includes Colour. B&W: 25% off colour rate   
Position: 15% extra. Inserts available: Call for details.

If advertising in both publications, 35% discount on 2nd ad.  
Covers are non-cancellable, full page, four-colour process.  
Black & white rates available upon request.
Inserts & Outserts: Rates on request.
Special Positions: Twenty-five percent (25%) surcharge.

4-colour 1x 3x 6x
Full Page $5,635 $5,350 $5,080

1/2 Page island 4,220 4,010 3,805

1/2 Page 3,660 3,475 3,305

1/3 Page 2,815 2,675 2,540

1/4 Page 2,255 2,140 2,025

1/6 Page 1,690 1,605 1,520

DPS 10,140 9,630 9,150

Covers 1x 3x 6x
OBC $7,045 $6,690 $6,355

IBC/IFC 6,760 6,420 6,095

ADVERTISING RATES  
(Gross Rates)

660 x 90 Leaderboard $995

300 x 250 Big Box $650

300 x 125 Medium Rectangle $500

WEBSITE ADVERTISING

SWF, GIF or JPEG in RGB colour space, 72 dpi. SWF files must have link 
embedded and should be accompanied by a backup GIF or JPEG. Please 
indicate the URL click through for all online ad creative.

Width Height

Trim Page 8.125" 10.875"

Bleed Page 8.375" 11.125"

Live Area 7" 10"

1/2 Page Island 4.625" 7.5"

1/3 Page Vertical 2.125" 10"

1/2 Page Horizontal 7" 4.875"

1/3 Page Square 4.625" 4.875"

1/4 Page Square 3.375" 4.875"

1/6 Page 2.25” 4.875”

DPS 16.25" 10.875"

DIMENSIONS (inches)


